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Semester 1 (2019/9/2 - 2020/1/20)
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Sales and Account Management
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Term B

Consumer Behaviour and Branding
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Strategic Marketing Management
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SPEREMENAL > LR - LLH U s g AP REP S 2K
MRS > » R II 2 P hIRE NRRL R A o & ¥ 3¢ presentation > P F FR
Pot ERBEEFAEP TN A REF LREUE - BHRB AR
AR
o Market Entry Strategy
A RGP RGN P ERER - RATE S
P2 -TAS IH- B AECZASOR O Bde- JPaRTRE
FAEX P A N A4 SWOT R » 3 B4 47 % 0 & k40 R v g ¥
BEFREAH oD REFHEI - PRFDEATHIFL U EFH DT E o
e Online Marketing & Media
M FH AL 50 4R UL 2 UX fraihanitis > ok €% 1) &
I E RS R F TS 4ol Hotjar 1 &7 00 e T g PR
TR B AT AR F A S ki A
B iR 24k ;ﬁd BG4 AR T h K o 2 ¢ % 3] Google
&+ 1 > 4 Google Analytics = Google Adwords ©

k
»
s
“3
)
fyde
<4~
1
S|
g

e Dutch Beginners Al
AR 2 Z B d W EE i B R Flt - BAEE G AW
FT o gt BEY g FAM R K@ > ¥ A BRILSHN R
TR AT o FEAAIRHES B block (term ) o & 1A X £ & o pF
BALID AL o PG L AR

Term D

e [ntopia
Intopia f§ ¥ ig’ruij‘hiﬁ PEY-FERBEIBLOD  ZOPIFHE 2R BEREE
2P LB hd e CEOCFO-CMO % » ¥3th 27 o1 7 B2 4832 28>



FAARAY LEEFL [BrAY]

EP R FETEEBEUESE RSP E TP A R
)Ihq\—?i B REEIR 10 BERFFMEF R L EY
ABEAFITIN PR E T L B - L4FL 1 E presentation o
Global Supply Chain Management (elective)
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